Contract Agreement Between: 



CONTRACT 



Print Date 10/30/12 Page 1 of 5 



KMBC-T Vi 

|K A M 3 A B CITY 



www.kmbc.com 



And: 



JkKMBC 

K?/6455 Winchester Ave 

Kansas City, MO 64133-6409 
(816)221-9999 



Buying Time, LLC. 

650 Massachusetts Ave NW 

Ste 210 

Washington, DC 20001 





Contract / Revision 


Alt Order # 




966684 / 


07914848 


Product 

MO FAIR IMPAR COURTS 


Contract Dates 
10/30/12- 11/05/12 


Estimate # 
2504 




Advertiser Original Date / Revision 
Missourians for Fair + Impartial Courts 1 0/30/1 2 / 1 0/30/1 2 




Billing Cycle 


Billing Calendar 


Cash/Trade 


EOM/EOC 


Broadcast 


Cash 


Station 


Account Executive 


Sales Office 


KMBC 


Meredith Thompson 


Eagle-Washingt 


Special Handling 


Demographic 
Adults 35+ 








IDB# 


Advertiser Code 


Product Code 


430 


435 


Agency Ref 


Advertiser Ref 



Spots/ 



*Line Ch Start Date End Date Description 




Start/End Time Days 


Length Week 


Rate 


Type Spots 


1 KMBC 10/30/12 11/02/12 First News at 5:30am 


5:30-6am 


:30 




NM 


4 


Start Date End Date Weekdays 
Week: 10/29/12 11/04/12 - 1 1 1 1 - - 


Spots/Week 
4 


Rate 
$750.00 










2 KMBC 10/30/12 11/01/12 First News at 6am 


6-7am 


:30 




NM 


2 


Start Date End Date Weekdays 
Week: 10/29/12 11/04/12 - 1- 1- - - 


Spots/Week 
2 


Rate 
$1,000.00 










3 KMBC 11/05/12 11/05/12 First News at 6am 


6-7am 


:30 




NM 


1 


Start Date End Date Weekdays 
Week: 11/05/12 11/11/12 1 


Spots/Week 
1 


Rate 
$1,000.00 










4 KMBC 10/31/12 11/02/12 Good Morning America 


7-9am 


:30 




NM 


3 


Start Date End Date Weekdays 
Week: 10/29/12 11/04/12 - - 1 1 1 - - 


Spots/Week 
3 


Rate 
$900.00 










5 KMBC 11/05/12 11/05/12 Good Morning America 


7-9am 


:30 




NM 


1 


Start Date End Date Weekdays 
Week: 11/05/12 11/11/12 1 


Spots/Week 
1 


Rate 
$900.00 










6 KMBC 10/30/12 11/01/12 Dr. Phil 




3-4pm 


:30 




NM 


2 


Start Date End Date Weekdays 
Week: 10/29/12 11/04/12 - 1- 1- - - 


Spots/Week 
2 


Rate 
$400.00 










7 KMBC 11/05/12 11/05/12 Dr. Phil 




3-4pm 


:30 




NM 


1 


Start Date End Date Weekdays 
Week: 11/05/12 11/11/12 1 


Spots/Week 
1 


Rate 
$400.00 










8 KMBC 10/31/12 11/02/12 DR OZ 




4PM-5PM 


:30 




NM 


2 


Start Date End Date Weekdays 
Week: 10/29/12 11/04/12 - - 1- 1- - 


Spots/Week 
2 


Rate 
$600.00 










9 KMBC 11/05/12 11/05/12 DR OZ 




4PM-5PM 


:30 




NM 


1 


Start Date End Date Weekdays 
Week: 11/05/12 11/11/12 1 


Spots/Week 
1 


Rate 
$600.00 










10 KMBC 10/30/12 11/02/12 5pm News 




5-530pm 


:30 




NM 


4 


Start Date End Date Weekdays 
Week: 10/29/12 11/04/12 - 1 1 1 1 - - 


Spots/Week 
4 


Rate 
$1,700.00 










11 KMBC 11/05/12 11/05/12 5pm News 




5-530pm 


:30 




NM 


1 



Amount 



$3,000.00 
$2,000.00 
$1,000.00 
$2,700.00 
$900.00 
$800.00 
$400.00 
$1,200.00 
$600.00 
$6,800.00 
$1,700.00 



(* Line Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and until 
payment in full is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station will not be bound by conditions, printed or 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice is required unless otherwise 

specified. 

Hearst television inc, does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents 
and warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the 

basis of race or ethnicity. 



Contract Agreement Between: 



Print Date 10/30/12 Page 2 of 5 



KMBC-TV/Tji 6455 Winchester Ave 

ICftMBAB CITY VTF#„ _. _____ 

Kansas City, MO 64133-6409 
(816)221-9999 

www.kmbc.com 



Contract / Revision 


Alt Order # 


966684 / 


07914848 



Contract Dates 


Product 


Estimate # 


10/30/12- 11/05/12 


MO FAIR IMPAR COUR 


2504 



Advertiser 


Original Date / Revision 


Missourians for Fair + Im 


10/30/12 / 10/30/12 



*Line Ch Start Date End Date Description 

Start Date End Date Weekdays Spots/Week 
Week: 11/05/12 11/11/12 1 1 

12 KMBC 10/30/12 11/01/12 6pm News 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 -111--- 3 

13 KMBC 11/05/12 11/05/12 6pm News 

Start Date End Date Weekdays Spots/Week 
Week: 11/05/12 11/11/12 1 1 

14 KMBC 11/05/12 11/05/12 DWS 

Start Date End Date Weekdays Spots/Week 
Week: 11/05/12 11/11/12 1 1 

15 KMBC 10/30/12 10/30/12 M-F/SU 1 0pm News 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 - 1 1 

16 KMBC 11/05/12 11/05/12 M-F/SU 1 0pm News 

Start Date End Date Weekdays Spots/Week 
Week: 11/05/12 11/11/12 1 1 

17 KMBC 11/03/12 11/03/12 Sat News @ 5am 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 1- 1 

18 KMBC 11/03/12 11/03/12 Sa 6-7a 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 1- 1 

19 KMBC 11/03/12 11/03/12 News Wknd Sat 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 1- 1 

20 KMBC 11/04/12 11/04/12 Sun News @ 5am 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 1 1 

21 KMBC 11/04/12 11/04/12 Su 6-7a 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 1 1 

22 KMBC 11/04/12 11/04/12 News Wknd Sun 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 1 1 

23 KMBC 11/04/12 11/04/12 This Week With George Step 

Start Date End Date Weekdays Spots/Week 
Week: 10/29/12 11/04/12 1 1 

N 24 KMBC 11/04/12 11/04/12 Su 10pm news 

Start Date End Date Weekdays Spots/Week 

Week: 10/29/12 11/04/12 1 1 

Spot Ch Date Range Description 

1 KMBC 10/29/12-11/04/12 Su 10pm news 
See MG 24.2 

2 KMBC 11/03/12-11/03/12 College Football Game 1 
® MG for 24.1 11/04 



Start/End Time Days 



Spots/ 
Length Week 



Rate 



Type Spots Amount 



Rate 
$1,700.00 



6-630pm 

Rate 
$2,000.00 



6-630pm 

Rate 
$2,000.00 



Prime Other 
Rate 
$8,500.00 



10-1 035pm 
Rate 
$4,000.00 



10-1 035pm 
Rate 
$4,000.00 



5-6am 

Rate 
$250.00 



6-7a 

Rate 
$600.00 



7-9am 

Rate 
$600.00 



5-6am 

Rate 
$250.00 



6-7a 

Rate 
$600.00 



7-9am 

Rate 
$600.00 



930-1 030am 
Rate 
$1,100.00 



10-1 030pm 
Rate 
$2,000.00 
Start/End Time 
10-1 030pm 

11a-230p 



:30 



:30 



:30 



:30 



:30 



:30 



:30 



:30 



:30 



:30 



:30 



:30 



Weekdays 



Si 



:30 



Length 

:30 



NM 



NM 



NM 



NM 



NM 



NM 



NM 



NM 



NM 



NM 



NM 



NM 



Rate 
$2,000.00 



Sa- 



:30 $2,000.00 



Totals 



NM 



Type 
NM 

NM 



3 $6,000.00 



$2,000.00 



$8,500.00 



$4,000.00 



$4,000.00 



$250.00 



$600.00 



$600.00 



$250.00 



$600.00 



$600.00 



$1,100.00 



$2,000.00 



37 



$51,600.00 



(* Line Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and until 
payment in full is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station will not be bound by conditions, printed or 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice is required unless otherwise 

specified. 

Hearst television inc, does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents 
and warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the 

basis of race or ethnicity. 



Contract Agreement Between: 



Print Date 10/30/12 Page 3 of 5 



KMBC-TVfTn 6455 Winchester Ave 

ICftMBAB CITY VTF#., _. _____ 

Kansas City, MO 64133-6409 
(816)221-9999 

www.kmbc.com 



Contract / Revision 


Alt Order # 


966684 / 


07914848 



Contract Dates 


Product 


Estimate # 


10/30/12- 11/05/12 


MO FAIR IMPAR COUR 


2504 



Advertiser 


Original Date / Revision 


Missourians for Fair + Im 


10/30/12 / 10/30/12 



Time Period 



# of Spots Gross Amount 



Net Amount 



10/29/12 -11/05/12 



37 



$51,600.00 



$43,860.00 



Totals 



37 



$51,600.00 



$43,860.00 



Signature: 



Date: 



(* Line Transactions: N = New, E = Edited, D = Deleted) 

Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and until 
payment in full is received by station. Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station. Station will not be bound by conditions, printed or 
otherwise, on contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions. Four weeks advance cancellation notice is required unless otherwise 

specified. 

Hearst television inc, does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents 
and warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the 

basis of race or ethnicity. 



TERMS AND 5TA NDA RD CONDITION S 
FOR PURCHASE OF BROA DC A ST A OVERT I SING 



The person, irm or other business entity {"Agency") contracting to purchase broadcast advertising time on behalf of the advertiser named or the "ace of this contract 
{"Ad vertiser^ and the station accepting this contract ^Station"; herebyagree that this contract shall be governed bythe following conditions and terms: 



1. BILLING A ND PAT MENTS 

{a) Station will, from time to time at intervals b llowing broadcasts hereunder, bill Agencyon behalf of Ad ve rtiser at address on the face hereof Agency 

shall pay Station thereon at address on bill on or befcre the 15tii dayofeach month follow ing that in which broadcast occurred or on such other date as maybe specified in tiie invoice. 

(b) Except where this contact is made di rectly with the Advertise r described on the face of this contract, it is understood that Agency makes th is 

contract both br itself and as agent for tiie Advertise r and that Agency agrees, on behalf of the Advertiser and of Hself, that Agency and Advertiser are and shall be jointly and severally 
liable for all payment to be made byagencyto Station and br all obligations undertaken to be perbrmed by Agency 



2. TERMINATION 

{a} Unless otherwise speciied on the face hereof, either party may termi mate this conlract, without cause, upo n giving Die other partya t least 28 days 

prior notice provided that if notice isgiven by Agency termination shall not be effective until ater two{2} weeks of broadcasting hereunder. If Agencyso terminates this contract, it 
shall pay Station at the earned rate for a II broadcasts pursuant to this contract thro ugh the elective date of termination. 

::■ Statiortmay upon notice to Agency, terminate this contract at anytime; {i) upon materia I breach by Agency { if} if Station Bifeto receive timely 

payment on billing; or {iii} if Advertiser's or Agencys credit is in Station's reasonable opinion, impaired. Upon such termination, all unpaid accrued charges hereunder shall immediately 
become due and payable. The Agencys only liabilityshall be to pay for telecast completed hereunder prior to cancellation byStation. 

(c) Agency may upon notice to Station, terminate this contract at anytime upon material breach by Station. Upon such termination, the Statio n's only 

liabilityshall be to pay as liquidated damagesasum equal to the lesser of the following: {fy the aclual noncancellable out-of-pocket costs necessarily incurred by Agency in performance 
of this contract through date of such termination, or {if} the total which would be due to Station hereunder if, on the date on which Agencygives notice of cancellation, Station had given 
notice of termination pursuant to Paragraph 2{a} elective at the earliest date permitted thereunder. 

{d} Neithe r partyshall have any liability to the other upon termination pursuant to this Paragraph 2. except as provided in this Paragraph 2 and 

Paragraph 7. 

3. OMISSIONOF BROA DC A ST 

If, asa result ofan act of God, bice majeure, public emergency labo r dispute, restriction imposed bylaw or governmental order, mechanical breakdown, orwhere 
necessaryto enable the Station to comph/with the Communications Act of 1934, as amended, to satisfythe "reasonable access" andor "equal opportunity' requirement for certain 
political candidates, or anyother similar or dissimilar cause beyond the Station's reasonable control, Station fails to broadcast anyor all of the a nnouncemem(s} or programs to be 
broadcast hereu nder, Station shall not be in breach hereof, but Agency shall be entitled to an adjustment as blbws: {f} if no part of a scheduled broadcast is made, a later broadcast 
shall be made at a reasonablysatisfactorysubstitutedate and time, and if no such time is available, the lime cha rges allocable to the omitted broadcast shall be waived; {ii} if a material 
part, but not all, ofa scheduled broadcast is omitted, a later b roadcast shall be made ata reasonable substitute date and time, and Agency shal I continue to pay fi II charge. The 
foregoing shall not deprive Agencyof the be neft of any discount which it would have earned hereunder if the broadcast had been made in its entirety 



i. PREEMPTIONS 

Station shall have the rkjht to cancel any broadcast or portion thereof covered bythis contract in order to broadcast any program or event which, in the Station's sole 
discretion, it deems to be of greater public interest or significance. Station mayalso recaptu re time prevoush/sold when necessary to comply with its obligations to make available 
■"reasonable access" andor "equal opportunities" to certain political candidates under tiie Communications Act of 1934, as amended . Statio n w ill notify Agency of such cancellation as 
promptly as reasonablypossible, if tile parties cannot ag ree upon a satisfactorysubstitute date and time, the broadcast so preempted shall be deemed canceled without affecting the 
rate, discount or rig ht provided under this contract, except that Agency will not ha ve to pay Station any charges allocable to the canceled broadcast 



5. FKED RATE PURCHASES 

Notwithstanding the provisions of Paragraphs 3 and 4 above, u ntess the omitted or preempted announcement was purchased as a single buyorata fxed{i.e., nota 
preemptible} rate, and it is so indicated on the face of this contract, Station may preempt at its so te discretion for any reason. In the event of preemption or omission, unless otherwise 
ag reed to byStation, Agencyshall continue to paythe full charge {no credit or refindwill begiven} but Agencyshall be accorded another announcement ata reaso rtably satisfactory 
substitute date and time, at no additional charge tierebr. 
6. AGENCY MATERIAL 

All commercial mate rials {if so specified on the face of this contract, all program materials, including talent} shall be firnished by Agency and delivered to Station at 
Agency's sole cost and expense. Agencyshall deliver all materials not less than 48 hours {exclusive of Saturdays. Sundays and holidays} in advance of broadcast. All materials 
furnished by Agency {f> shall not be contra ryto tiie public interest, {if} shall conform to tiie Statio n's then existing program and operating policies and quality standards, and {iif}are 
subject to Station's prior approval and continuing right to rejector to cause Agencyto edit such materials. Station will not be liable for toss or damage to Agencys material or, even if 
accepted byStation, br communications fom others 

If Agency request within 30 days of last broadcast here under, Station will, at Agencys expense, return Agency material to Agency If Agencydoes not so request. Station 
has the right to dispose of all Agency material anytime ater 63 days follow ing the last broadcast hereunder. 

7. INDEMNIFICATION 

Agencyand Advertise r w ill jointiy and severally indemnifyand hold harmless Station fom and against all da ims, demands, debt, obligations or charges {including 
reasonable atto rney tees and disbursements} which arise outofor result from the broadcast, preparatio n for b roadcast o r contemplated broadcast of materials firnished byor on behalf 
of Agencya nttbr Advertiseror fir nished by Station at Agencys request br use in connection with Agency's or Advertiser's commercial material, and Station will similarly indemnifyand 
hold harmless Agencyand Ad vertiser w ith respect to all materials furnished byStation. The indemnitee shall promptly notify and cooperate with the indemnitor with respect to any 
claim. The provisions of this paragraph shall survive the termination or expiration of this contract. 



8. CONSEQUENTIAL DA MAGES 

Agencyand Station hereby agree tiiat consequential damages resulting from any breach of this contract, pursuant to Paragraph 2. or anyomission of broadcast, pursuant to 
Paragraph 3. or any preemption o f broadcast, pursuant to Paragraph 4, are speculative and neither Agency not Station shall be held liable br any consequential damages incurred. 
T his consequential damage exclusion provision is an allocation of risk separate and apart tiom proviso ns specifying or limiting either Agency's or Station's remedies for breach. 



9. GENERAL 

{a} Stationwill broadcast tiie announcements and programs covered bythiscontracton tiie dates and at the approximate houriytimes provided on tiie 



"ace hereo"" 



{b} The Station shall exercise normal precautions in handling of propertyand mail, but assumes no liability for loss or damage to program or commerce I 

materials and other property iirnished by the Agency in connection with broadcasts hereunder. The Station will not accept or process mail, correspondence, ortelephone calls in 
connectio n w ith broadcasts eaajept after its prior approval. 

(c) Agency is acting as agent for a disclosed pri ndpa I {i.e. , 1he Advertise r named on tie face hereo f and Agency will act as age nt isr making payment 

on all billings hereunder. Howe ver, Agency shall be primarily liab le for tiie Advertiser's payment o f sums d ue he reunder and Station shall look initially to Agency fcr the payment thereof 
unless and until Agency ki Is b timely remit payrertor becomes insolvent. Advertiser shall be liable to Station and not to agencyon all unpaid billings fcr services rendered by Station 
hereunder {excluding advertising agency commissions}, bntonlyto foe extent that Advertiser has nottheretobre made payment to tiieAgencythereon, and to tine extent titat 
Advertiser has theretofore made payment to the Agercy thereon ©while knowing that Agency has entered into an agreement or arrangement purporting to assign or pledge to a third 
party monies which may be or become payable by Advertiser or Agency or tinat Agency was in danger of becoming insolvent; or {iijater receiving notice {together with a current 
statement of account} from Station that Agency is seriously delinque nt under this or a my other advertising agreements} between Station and Agency be failing to make payment on 
billings within 45 days aterthe end of tine month in w hich service is provided thereunder. Nothing herein contained relating to the payment o f billings byAgencyshall be construed so 
as to relieve Advertiser o ( or diminish Advertiser's liabilhyfor breach of te obligations hereunder. If this contract is with a media buying service, all references herein to Agencyshall 
applyto the media buyng service. If this contract is made directiyw ith Advertiser, references herein to Agency shall apply to Advertiser emeptthat in such case no commtsao n w ill be 
allowed. 

{d} Agencyshall notasggn this contract esaspt to another agency wh ich succeeds to rrs business of representing Advertiser and provided such other 

agency assumes all it obligations hereunder. Advertiser nay upon notice to Station, charge its agency and only Die successor agencyshall be entitied to commissions, if any, on 
billings br broadcasts the realer. Station is not required to broadcast hereunder br the beneftofany person other than Advertiser, or br a product or service other than that named on 
the face hereof 

{e} This contact contains the entire understanding between the parties, cannot be changed or terminated orally and shall be construed in accordance 

with the laws of the State of New York, and with the Communications Act of 1S34, as amended, and with the rules and regulations of the FCC issued pursuant thereto. When there is 
any inconsistency between these standard conditions and a provision onthe face hereof, the latter shall govern. Fail tire of either party to enforce anyo fthe provisions hereofshall not 
be construed as a general relinquishment or waiver of that or anyother provision. All notices hereunder {except for notices under Faragraph 4} shall be in writing, given only by prepaid 
telegram or mail, addressed to the otiter party at the address on the face hereof, and shall be deemed given on the date of dispateh. 

|For additional information relating to political advertising, Agencies and Advertisers are encouraged to requesta 
copyof the Station's current political advertising dtsdosLre statement.] 



